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RETAIL MANAGEMENT

Time : 2 Hours Max. Marks : 60

Instructions : 1) A single answer booklet containing 40 pages will be issued.

2) No additional sheets will be issued. Strictly follow the
instructions.

SECTION — A
Answer any five of the following : (5x2=10)

1. What is meant by customer satisfaction ?
M,TTT & 0TTED ?

2. Write the meaning of inventory management.
TR ARET/EOD eﬂz;jrdd% 20BO000.

3. What is Non-store retailing/E retailing ?
o -RRET derdedon” e G- 0etiedor® omTesd 2

4. What is Markdown pricing ?
RRT F T L3S 0BT ?

5. What is retail logistics ?
WOT TOLWAF 0T ?

6. What is retailing ?
BYT TR 0TTe ?

7. What is meant by store designing ?
LOTE VTR 0BT ?

P.T.O.
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SECTION -B

Answer any four of the following : (4x5=20)

8.

10.

11.

12.

13.

14.

What are the phases of wheel of retailing ?
Yo} mgmd 23T BB AR ?

What are the factors influencing location of store ?
LONBOH ﬁ@%ﬁcﬁ 23003 TWOTHITY LTI LH0BM 030)w) ?

What are the decisions to be taken by retailer while selecting goods ?
7366’37\’@’5@{ S03), BREIION WQT e, TONT (derfewn®) 3w ?Dc;mrdn’%v’ﬁgk
SRcogRY wWesd 2

What are the approaches to pricing ?
WS QGOING SRR ?

What are the principles of supply chain management ?
Q,—-’gaz%% ODP AR BDEBOD &iﬁeﬁa SRR ?

Explain the various types of retailing.
DG 0e30D WY masmqu QWO

Write a note on merchandise management.
ST OTEA® AWFTEOI 278 8BS WI00.

SECTION-C

Answer any three of the following : (3x10=30)

15.

16.

17.

18.

19.

Evaluate the forms of retail ownership.
W8T wfaeﬁeé%d d@ﬁﬁ@ﬁ@t wﬁ%mws SRR,

Identify the individual and group factors affecting consumer behaviour.
9,380 SBRYECI 00 THOFERD 2T %oda_%é W02 Mo @oémfs% aeloPERY

Explain the concept of visual merchandising and its types.
Q3, 599,500¢F0ET TOFUF 20T WTWT FTTHI) WFOR.

Explain the various forms of Information Technology in retailing.
W magmddef)m B88 08 wﬁd Ao mwmfs& QWOR.

Explain the various factors influencing pricing decisions in retail industry.
W3 BT 3 AgFINY Boed Ty WeddR T @oéﬁ%ﬁg{ QWA




