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II Semester Open Elective (NEP-2020) Degree Examination, September 2022 
(2021-22 Batch Onwards) 
Retail Management

Time : 2 Hours	 Max. Marks : 60

Instructions :	 1)	 A single answer booklet containing 40 pages will be issued.

	 2)	 No additional sheets will be issued. Strictly follow the 
instructions.

Section – A

Answer any five of the following :	 (5×2=10)

1.	 What is meant by customer satisfaction ?
	 WÝÅÖÜPÜÃÜ ñÜê²¤ Gí¨ÜÃæà®Üá ?

2.	 Write the meaning of inventory management.
	 ¨ÝÓÝ¤®Üá ¯ÊÜìÖÜOæ¿á A¥ÜìÊÜ®Üá° ŸÃæÀáÄ.

3.	 What is Non-store retailing/E retailing ?
	 ®Ý®…-&ÓæãràÃ… ÄàpæàÈíW… A¥ÜÊÝ C&ÄàpæàÈíW… Gí¨ÜÃæà®Üá ?

4.	 What is Markdown pricing ?
	 ÊÜÞP…ìvè®… ¸æÇæ Gí¨ÜÃæà®Üá ?

5.	 What is retail logistics ?
	 bÆÉÃæ ÇÝiÔrP…Õ  Gí¨ÜÃæà®Üá ?

6.	 What is retailing ?
	 bÆÉÃæ ÊÝÂ±ÝÃÜ Gí¨ÜÃæà®Üá ?

7.	 What is meant by store designing ?
	 AíWÜw Ë®ÝÂÓÜ Gí¨ÜÃæà®Üá ?
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Section – B

Answer any four of the following :	 (4×5=20)

8.	 What are the phases of wheel of retailing ?
	 bÆÉÃæ ÊÝÂ±ÝÃÜ aÜPÜÅ¨Ü ÖÜíñÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

9.	 What are the factors influencing location of store ?
	 AíWÜw¿á ÓÜ§ÙÜ¨Ü ÊæáàÇæ ±ÜÄOÝÊÜá ¹àÃÜáÊÜ AíÍÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

10.	 What are the decisions to be taken by retailer while selecting goods ?
	 ÓÜÃÜPÜáWÜÙÜ®Üá° BÁáR ÊÜÞvÜáÊÝWÜ bÆÉÃæ ÊÝÂ±ÝÄWÜÙÜá (ÄàpæàÆÃ…) ¿ÞÊÜ ¯«ÝìÃÜWÜÙÜ®Üá° 

ñæWæ¨ÜáPæãÙÜÛ¸æàPÜá ?

11.	 What are the approaches to pricing ?
	 ¸æÇæ¿á Ë«Ý®ÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

12.	 What are the principles of supply chain management ?
	 ±ÜäÃæçPæ ÓÜÃÜ±ÜÚ ¯ÊÜìÖÜOæ¿á ñÜñÜÌWÜÙÜá ¿ÞÊÜâÊÜâ ?

13.	E xplain the various types of retailing.
	 ËË«Ü Äà£¿á bÆÉÃæ ÊÝÂ±ÝÃÜÊÜ®Üá° ËÊÜÄÔ.

14.	 Write a note on merchandise management.
	 ÊÜáaÜìívæçÓ… ¯ÊÜìÖÜOæ¿á ŸWæY q±Ü³~ ŸÃæÀáÄ.

Section – C

Answer any three of the following :	 (3×10=30)

15.	E valuate the forms of retail ownership.
	 bÆÉÃæ ÊÜÞÈàPÜñÜÌ¨Ü ÃÜã±ÜWÜÙÜ®Üá° ÊÜåèÆÂÊÜÞ±Ü®Ü ÊÜÞw.

16.	I dentify the individual and group factors affecting consumer behaviour.
	 WÝÅÖÜPÜÃÜ ®ÜvÜÊÜÚPæ¿á ÊæáàÇæ ±ÜÄOÝÊÜá ¹àÃÜáÊÜ Êæç¿áQ¤PÜ ÊÜáñÜá¤ WÜáí±Üâ AíÍÜWÜÙÜ®Üá° WÜáÃÜá£Ô.

17.	E xplain the concept of visual merchandising and its types.
	 ¨ÜêÍÜÂ ÊÝÂ±ÝÄàPÜÃÜ|¨Ü ±ÜÄPÜÆ³®æ ÊÜáñÜá¤ A¨ÜÃÜ ±ÜÅPÝÃÜÊÜ®Üá° ËÊÜÄÔ.

18.	E xplain the various forms of Information Technology in retailing.
	 bÆÉÃæ ÊÝÂ±ÝÃÜ¨ÜÈÉ  ÊÜÞ×£ ñÜíñÜÅhÝn®Ü¨Ü ËË«Ü ÃÜã±ÜWÜÙÜ®Üá° ËÊÜÄÔ.

19.	 Explain the various factors influencing pricing decisions in retail industry.
	 bÆÉÃæ E¨ÜÂÊÜá¨ÜÈÉ  ¸æÇæ ¯«ÝìÃÜWÜÙÜ ÊæáàÇæ ±ÜÅ»ÝÊÜ ¹àÃÜáÊÜ ËË«Ü AíÍÜWÜÙÜ®Üá° ËÊÜÄÔ.
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