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	 I.	 Fill in the blanks with suitable answers.	 (5×1=5)
	 	 ¹or ÓÜ§ÙÜÊÜ®Üá° ñÜáí¹Ä.

	 1)	 ____________ is a process used to analyze decisions by estimating the 
strengths and weaknesses of alternatives.

	 	 ±Ü¿Þì¿áWÜÙÜ ÓÝÊÜá¥ÜÂì ÊÜáñÜá¤ ̈ èŸìÆÂWÜÙÜ®Üá° Aí¨Ýgá ÊÜÞvÜáÊÜ ÊÜáãÆPÜ ̄ «ÝìÃÜWÜÙÜ®Üá° 

ËÍæÉàÑÓÜáÊÜ ±ÜÅQÅÁá ____________

	 2)	 ____________ is the process whereby one member of a group takes 
executive control over a group’s function and aims.

		  ____________ Jí¨Üá WÜáí²®Ü JŸº ÓÜ¨ÜÓÜÂ®Üá WÜáí²®Ü PÝ¿áì ÊÜáñÜá¤ WÜáÄWÜÙÜ ÊæáàÇæ 

PÝ¿áì¯ÊÝìÖÜPÜ ¯¿áíñÜÅ|ÊÜ®Üá° ñæWæ¨ÜáPæãÙÜáÛÊÜ ±ÜÅQÅÁá¿ÞX¨æ.

	 3)	 ____________ is the set of internal and external forces that cause an 
employee to choose a course of action.

	 	 L æ̈ãÂàXPÜ QÅÁá¿á®Üá° BÁáR ÊÜÞvÜÆá PÝÃÜ|ÊÝ Ü̈ BíñÜÄPÜ ÊÜáñÜá¤ ¸ÝÖÜÂ ÍÜQ¤ ____________

	 4)	 ___________ is a qualitative research method in which an unstructured 
group interview about a product is done.

		  ____________ Jí¨Üá WÜáOÝñÜ¾PÜ ÓÜíÍæãà«Ü®Ý Ë«Ý®ÜÊÝX¨Üáª C¨ÜÃÜÈÉ   EñÜ³®Ü°¨Ü ŸWæY  

A¯¨æàìÎñÜ WÜáí±Üâ ÓÜí¨ÜÍÜì®ÜÊÜ®Üá° ÊÜÞvÜÇÝWÜáñÜ¤¨æ.

	 5)	 __________ is a need to a accomplish and demonstrate competence or 
mastery.

	 	 ÓÝÊÜá¥ÜÂì A¥ÜÊÝ ±ÝíwñÜÂÊÜ®Üá° ÓÝ—ÓÜáÊÜ ÊÜáñÜá¤ ±ÜÅ¨ÜÎìÓÜáÊÜ AWÜñÜÂñæ¿á®Üá° __________ 
G®Ü°áñÝ¤Ãæ.
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	 II.	 Match the following.	 (5×1=5)
	 	 ÖæãàÈÔ ŸÃæÀáÄ.

	 6)	 Seeking quick fixes	 i)	 People are industrious and creative
		  ñÜÌÄñÜ ±ÜÄÖÝÃÜWÜÙÜ®Üá° ÖÜávÜáPÜáÊÜâ¨Üá	 g®ÜÃÜá ÍÜÅÊÜáÎàÆÃÜá ÊÜáñÜá¤ ÓÜêg®ÜÎàÆÃÜá

	 7)	 Theory X	 ii)	 Job satisfaction	
	 	 Ô¨ÝœíñÜ X	 L¨æãÂàXPÜ ñÜê²¤

	 8)	 Perceived pay equity	 iii)	 People are lazy and unambitious
			   ±ÜÔàìÊæv… ±æ DQÌq	 g®ÜÃÜá ÓæãàÊÜÞÄWÜÙÜá ÊÜáñÜá¤ 	

	 ÊÜáÖÜñÝÌPÝíPæÒÀáÆÉ¨ÜÊÜÃÜá

	 9)	 Primary research	 iv)	 Solving symptoms
	 	 	 ±ÝÅ¥ÜËáPÜ ÓÜíÍæãà«Ü®æ	 ÃæãàWÜÆPÜÒ|WÜÙÜ®Üá° ±ÜÄÖÜÄÓÜáÊÜâ¨Üá

	 10)	 Theory Y	 v)	 Original data
	 	 	 Ô¨ÝœíñÜ Y	 ÊÜáãÆ væàpÝ

	 III.	 Answer any five of the following.	 (5×2=10)
	 	 PæÙÜX®Ü ¿ÞÊÜâ¨Ý¨ÜÃÜã I¨Üá ±ÜÅÍæ°WÜÚWæ EñÜ¤ÄÔ.

	 11)	 Explain Human Resources approach.
	 	 ÊÜÞ®ÜÊÜ ÓÜí±Ü®Üã¾Æ A®ÜáÓÜí«Ý®ÜÊÜ®Üá° ËÊÜÄÔ.

	 12)	 Write a note on the scientific management approach of leadership.
	 	 ®Ý¿áPÜñÜÌ¨Ü ÊæçhÝn¯PÜ ¯ÊÜìÖÜOÝ Ë«Ý®Ü¨Ü PÜáÄñÜá q±Ü³~ ŸÃæÀáÄ.

	 13)	 What is job satisfaction ?
	 	 L¨æãÂàXPÜ ñÜê²¤ Gí¨ÜÃæà®Üá ?

	 14)	 What is the meaning of consumer psychology ?
	 	 WÝÅÖÜPÜ ÊÜá®æãàËhÝn®Ü¨Ü A¥ÜìÊæà®Üá ?

	 15)	 Briefly explain ‘Law of diminishing returns’.
		  ‘ÇÝ B´… wËá¯ÎíW… Äo®…Õì’ PÜáÄñÜá  ÓÜíQÒ±Ü¤ÊÝX ËÊÜÄÔ. 

	 16)	 Write a note on ‘trademarks’.
		  ‘pæÅàv…ÊÜÞP…Õì’ PÜáÄñÜá q±Ü³~ ŸÃæÀáÄ.

	 IV.	 Answer any four of the following not exceeding a page each.	 (4×5=20)
	 	 PæÙÜX®Ü ¿ÞÊÜâ¨Ý¨ÜÃÜã ®ÝÆáR ±ÜÅÍæ°WÜÚWæ Jí¨Üá ±Üâo ËáàÃÜ¨Üíñæ EñÜ¤ÄÔ.

	 17)	 Explain the concept of ethics in an organization.
	 	 ÓÜíÓæ§¿áÈÉ  ®æç£PÜñæ¿á ±ÜÄPÜÆ³®æ¿á®Üá° ËÊÜÄÔ.

	 18)	 Explain ‘Path-Goal’ Model of leadership.
	 	 ®Ý¿áPÜñÜÌ¨Ü ‘±Ý¥…&WæãàÇ…’ ÊÜÞ¨ÜÄ ËÊÜÄÔ.
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	 19)	 Explain Maslow’s theory of motivation as applicable to work setting.
	 	 PæÆÓÜPæR A®ÜÌ¿áÊÝWÜáÊÜíñæ ÊÜÞÓæãÉà AÊÜÃÜ ±æÅàÃÜOæ¿á Ô¨ÝœíñÜÊÜ®Üá° ËÊÜÄÔ.

	 20)	 What are the major steps in the consumer research process ?
	 	 WÝÅÖÜPÜ ÓÜíÍæãà«Ü®Ý ±ÜÅQÅÁá¿áÈÉ  ±ÜÅÊÜááS ÖÜíñÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

	 21)	 Explain the achievement motivation theory of work motivation.
	 	 PæÆÓÜ¨Ü ±æÅàÃÜOæ¿á ÓÝ«Ü®æ¿á ±æÅàÃÜOæ Ô¨ÝœíñÜ ËÊÜÄÔ.

	 V.	 Answer the following questions not exceeding four pages each.	 (4×10=40)
	 	 PæÙÜX®Ü ±ÜÅÍæ°WÜÚWæ ®ÝÆáR ±Üâo ËáàÃÜ¨Üíñæ EñÜ¤ÄÔ.

	 22)	 What is industrial and organizational psychology ? Explain its nature.
	 	 PæçWÝÄPÝ ÊÜáñÜá¤ ÓÝíÔ§PÜ ÊÜá®æãàËhÝn®Ü Gí¨ÜÃæà®Üá ? A¨ÜÃÜ ÓÜÌÃÜã±ÜÊÜ®Üá° ËÊÜÄÔ.

OR/	A¥ÜÊÝ

		  Explain the limitations of the field of study of organizational behaviour and 
the continuing challenges faced.

	 	 ÓÝíÔ§PÜ ®ÜvÜÊÜÚPæ¿á A«ÜÂ¿á®Ü PæÒàñÜÅ Ü̈ Ëá£WÜÙÜ®Üá° ÊÜáñÜá¤ G Ü̈áÄÓÜá£¤ÃÜáÊÜ ̄ ÃÜíñÜÃÜ ÓÜÊÝÆáWÜÙÜ®Üá° 
ËÊÜÄÔ.

	 23)	 What is leadership ? Explain its nature.
	 	 ®Ý¿áPÜñÜÌ Gí¨ÜÃæà®Üá ? A¨ÜÃÜ ÓÜÌÃÜã±ÜÊÜ®Üá° ËÊÜÄÔ.

OR/	A¥ÜÊÝ

		  Explain the different approaches of leadership.
	 	 ®Ý¿áPÜñÜÌ A«ÜÂ¿á®Ü¨Ü ËË«Ü Ë«Ý®ÜWÜÙÜ®Üá° ËÊÜÄÔ.

	 24)	 Explain in detail the impact of personal characteristics on job satisfaction.
	 	 L¨æãÂàXPÜ ñÜê²¤¿á ÊæáàÇæ Êæç¿áQ¤PÜ WÜá|ÆPÜÒ|WÜÙÜ ±ÜÅ»ÝÊÜÊÜ®Üá° ËÊÜÃÜÊÝX ËÊÜÄÔ.

OR/	A¥ÜÊÝ

		  Explain any three content theories of work motivation in detail.
	 	 PæÆÓÜ¨Ü ±æÅàÃÜOæ¿á ¿ÞÊÜâ¨æà ÊÜáãÃÜá ËÐÜ¿á Ô¨ÝœíñÜWÜÙÜ®Üá° ËÊÜÃÜÊÝX ËÊÜÄÔ.

	 25)	 Elucidate about types of advertising and types of advertising appeals.
	 	 hÝ×àÃÝ£®Ü Ë«ÜWÜÙÜá ÊÜáñÜá¤ hÝ×àÃÝñÜá BPÜÑìÓÜáÊÜ Ë«ÜWÜÙÜ ŸWæY  ËÊÜÄÔ.

OR/	A¥ÜÊÝ

		  Explain about advertising to different consumer groups.

	 	 	 ËË«Ü WÝÅÖÜPÜ WÜáí±ÜâWÜÚWæ hÝ×àÃÝñÜá ÊÜÞvÜáÊÜ ŸWæY ËÊÜÄÔ.

___________________


