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                Note :		  All the answers must be written completely either in Kannada 
or in English.

I.	 Fill in the blanks with suitable answers :	 (5×1=5)

	 ¹or ÓÜ§ÙÜÊÜ®Üá° ñÜáí¹Ä :

	 1)	 According to _____________ approach, different situations require different 
behavioural practices for greater effectiveness.

		   _________ Ë«Ý®Ü¨Ü ±ÜÅPÝÃÜ, Ë¼®Ü° ÓÜí¨Ü»ÜìWÜÙÜÈÉ Öæbc®Ü ±ÜÄOÝÊÜáPÝÄñÜÌPÝRX Ë¼®Ü° 

®ÜvÜÊÜÚPæ¿á A»ÝÂÓÜWÜÙÜá ¸æàPÝWÜáñÜ¤Êæ.

	 2)	 _________ is  the process whereby one member of a group takes executive 
control over a group’s function and aims.	

		  _________  Jí¨Üá WÜáí²®Ü JŸº ÓÜ¨ÜÓÜÂ®Üá WÜáí²®Ü PÝ¿áì ÊÜáñÜá¤ WÜáÄWÜÙÜ ÊæáàÇæ 

PÝ¿áì¯ÊÝìÖÜPÜ ¯¿áíñÜÅ|ÊÜ®Üá° ñæWæ¨ÜáPæãÙÜáÛÊÜ ±ÜÅQÅÁá¿ÞX¨æ.

	 3)	 Maslow’s physiological and safety needs belong together in _________ 
needs of ERG model.	

		  ÊÜÞÓæãÉà AÊÜÃÜ ÍÝÄàÄPÜ ÊÜáñÜá¤ ÓÜáÃÜPÜÒñæ AWÜñÜÂWÜÙÜá ERG ÊÜÞ¨ÜÄ¿á _________ 
AWÜñÜÂWÜÙÜÈÉ JqrWæ ÓæàÄ¨æ.

	 4)	 ________ type of research uses original data.	

		  _________ Äà£¿á ÓÜíÍæãà«Ü®æ¿áá ÊÜáãÆ væàpÝÊÜ®Üá° ŸÙÜÓÜáñÜ¤¨æ.

	 5)	 _________ approach of OB is also known as supportive approach.	

		  OB ¿á _________ Ë«Ý®ÜÊÜ®Üá° ¸æíŸÆ Ë«Ý®Ü Gí¨Üã PÜÃæ¿áÇÝWÜáñÜ¤¨æ.

	
P.T.O.

  Reg. No.

  Reg. No.



BASPYC 354	 -2-	 	 	 *BASPYC354*

II.	 Match the following :	 (5×1=5)

	 ÖæãàÈÔ ŸÃæÀáÄ :

	 6)	 More not necessarily better	 unlimited

		  ÖæaÜác AWÜñÜÂÊÝX EñÜ¤ÊÜá AÆÉ	 A¯¿áËáñÜ

	 7)	 Leader	 increases with age

		  ®Ý¿áPÜ	 ÊÜ¿áÔÕ®æãí©Wæ ÖæaÝcWÜáñÜ¤¨æ

	 8)	 Job satisfaction	 catalyst

		  L¨æãÂàXPÜ ñÜê²¤	 ÊæàWÜÊÜ«ÜìPÜ

	 9)	 Primary research	 Law of diminishing returns

		  ±ÝÅ¥ÜËáPÜ ÓÜíÍæãà«Ü®æ	 ÇÝ B´… wËá¯ÎíW… Äo®…Õì

	 10)	 Growth needs	 original data

		  ¸æÙÜÊÜ~Wæ¿á AWÜñÜÂñæWÜÙÜá	 ÊÜáãÆ væàpÝ

III.	Answer any five of the following :	 (5×2=10)

	 PæÙÜX®Ü ¿ÞÊÜâ¨Ý¨ÜÃÜã I¨Üá ±ÜÅÍæ°WÜÚWæ EñÜ¤ÄÔ :

	 11)	 Define organizational behaviour.	

		  ÓÝíÔ§PÜ ®ÜvÜÊÜÚPæ¿á®Üá° ÊÝÂTÝÂ¯Ô.

	 12)	 What is leadership style ?	

		  ®Ý¿áPÜñÜÌ ÍæçÈ Gí¨ÜÃæà®Üá ?

	 13)	 What is work motivation ?	

		  PæÆÓÜ¨Ü ±æÅàÃÜOæ Gí¨ÜÃæà®Üá ?	

	 14)	 Write a note on consumer awareness ads.

		  WÝÅÖÜPÜÃÜ hÝWÜê£ hÝ×àÃÝñÜáWÜÙÜ PÜáÄñÜá q±Ü³~ ŸÃæÀáÄ.



	 15)	 Explain cost-benefit analysis.	

		  PÝÓ…r&¸æ¯µp… A®ÝÈÔÓ… A®Üá° ËÊÜÄÔ.

	 16)	 Explain the Pygmalion effect.

		  ²Wæ¾àÈ¿á®… G´æP…r A®Üá° ËÊÜÄÔ.

IV.	 Answer any four of the following not exceeding a page each :	 (4×5=20)

	 PæÙÜX®Ü ¿ÞÊÜâ¨Ý¨ÜÃÜã ®ÝÆáR ±ÜÅÍæ°WÜÚWæ Jí¨Üá ±Üâo ËáàÃÜ¨Üíñæ EñÜ¤ÄÔ :

	 17)	 Explain the Scientific Management approach of OB.

		  OB ¿á ÊæçhÝn¯PÜ ¯ÊÜìÖÜOæ¿á Ë«Ý®ÜÊÜ®Üá° ËÊÜÄÔ.

	 18)	 Explain the X and Y approach of leadership.	

		  ®Ý¿áPÜñÜÌ¨Ü X ÊÜáñÜá¤ Y Ë«Ý®ÜÊÜ®Üá° ËÊÜÄÔ.

	 19)	 Explain Maslow’s theory of motivation as applicable to the work setting.		

PæÆÓÜPæR A®ÜÌ¿áÊÝWÜáÊÜíñæ ÊÜÞÓæãÉà AÊÜÃÜ ±æÅàÃÜOæ¿á Ô¨ÝœíñÜÊÜ®Üá° ËÊÜÄÔ.	

	 20)	 Briefly explain the different types of advertisements.	

		  ËË«Ü Äà£¿á hÝ×àÃÝñÜáWÜÙÜ®Üá° ÓÜíQÒ±Ü¤ÊÝX ËÊÜÄÔ.

	 21)	 What are the major steps in the consumer research process ?	

		  WÝÅÖÜPÜ ÓÜíÍæãà«Ü®Ý ±ÜÅQÅÁá¿á ±ÜÅÊÜááS ÖÜíñÜWÜÙÜá ¿ÞÊÜâÊÜâ ?

V.	Answer the following questions not exceeding four pages each :	 (4×10=40)

	 PæÙÜX®Ü ±ÜÅÍæ°WÜÚWæ ®ÝÆáR ±Üâo ËáàÃÜ¨Üíñæ EñÜ¤ÄÔ :

	 22)	 What is industrial and organizational psychology ? Explain its nature.	

		  PæçWÝÄPÝ ÊÜáñÜá¤ ÓÝíÔ§PÜ ÊÜá®æãàËhÝn®Ü Gí¨ÜÃæà®Üá ? A¨ÜÃÜ ÓÜÌÃÜã±ÜÊÜ®Üá° ËÊÜÄÔ.

or/A¥ÜÊÝ

	 	 Explain the fundamental concepts of industrial psychology and organizational 
behaviour.

		  PæçWÝÄPÝ ÊÜá®æãàËhÝn®Ü ÊÜáñÜá¤ ÓÝíÔ§PÜ ®ÜvÜÊÜÚPæ¿á ÊÜáãÆ»ÜãñÜ ±ÜÄPÜÆ³®æWÜÙÜ®Üá° ËÊÜÄÔ.
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	 23)	 What is Leadership ? Explain its nature.	

		  ®Ý¿áPÜñÜÌ Gí¨ÜÃæà®Üá ? A¨ÜÃÜ ÓÜÌÃÜã±ÜÊÜ®Üá° ËÊÜÄÔ.

or/A¥ÜÊÝ

		  Explain any three theories of leadership in detail.

		  ®Ý¿áPÜñÜÌ¨Ü ¿ÞÊÜâ¨Ý¨ÜÃÜã ÊÜáãÃÜá Ô¨ÝœíñÜWÜÙÜ®Üá° ËÊÜÄÔ.

	 24)	 Explain the factors affecting on job satisfaction.	

		  L¨æãÂàXPÜ ñÜê²¤¿á ÊæáàÇæ ±ÜÄOÝÊÜá ¹àÃÜáÊÜ AíÍÜWÜÙÜ®Üá° ËÊÜÄÔ.

or/A¥ÜÊÝ

		  Explain any three content theories of work motivation in detail.

		  PæÆÓÜ¨Ü ±æÅàÃÜOæ¿á ¿ÞÊÜâ¨Ý¨ÜÃÜã ÊÜáãÃÜá ËÐÜ¿á Ô¨ÝœíñÜWÜÙÜ®Üá° ËÊÜÄÔ.

	 25)	 Elucidate the nature and scope of advertising.	

		  hÝ×àÃÝ£®Ü ÓÜÌÃÜã±Ü ÊÜáñÜá¤ ÊÝÂ²¤¿á®Üá°  ËÊÜÄÔ.

or/A¥ÜÊÝ

		  Elucidate about types of advertising and types of advertising appeals.	

		  hÝ×àÃÝ£®Ü  Ë«ÜWÜÙÜá ÊÜáñÜá¤ hÝ×àÃÝñÜá BPÜÑìÓÜáÊÜ Ë«ÜWÜÙÜ ŸWæY ËÊÜÄÔ.

_______________
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