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Obijectives - This paper focuses on business ethics and its relevance in the business

field and helps to understand the concepts of ethics and social responsibility
in the current business environment.

Pedagogy . Lectures, assignments, Industrial visits and practical exercises,

discussions, seminars.

Nature of business ethics. Moral development and Moral reasoning, arguments for and
against business-ethics. Moral responsibility. Social responsibility and business ethics.
Development of business ethics-Development of business ethics indifferent countries.

Ethical principles. Utilitarianism, The moral status of corporations. Ethical theory. Ethics
and business -decision making. Case studies of ethics in practice.

Discrimination in employment. Affirmative action. Unjust dismissal, workers rights and
duties. Whistle blowing, working conditions. Quality of working life. Gender issues.
Women at work place.

Protecting consumers: Ethical issues in delivering consumer needs. Marketing strategy
and ethics-Ethical practices in the market place - advertising. Marketing and product
safety-Government regulations: Role of government, corporate democracy. Government
and corporate codes

Controlling for more ethical behavior. Implementing business ethics, interpersonal
relationships in organization- Controlling personal moral development within the
organization. Controlling corporate culture and ethical decision making. Organizational
politics.

Corporate Social Responsibility and corporate governance: Need for CSR, arguments for
and against CSR, corporate governance in India. Drivers of corporate responsibility

Company’s Act and CSR: CSR rules under Companies Act. Provisions in the companies
act. CSR Committee and Policy, Activities under CSR. Impact of new CSR rules on
companies and society.
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