M.Com(Final)

Correspondence Course

Paper 2.1: Business Environment and Government Policy

The objective of this course is to familiarize the students with various concepts of Business
environment and Policy to enable them to analyse the Business Policy and Environment for

strategic decision making.

Unit 1: Conceptual Framework of Business Environment: Concept, Significance,
" and Nature of Business Environment _Internal and External, Changing Dimensions of
' Business Environment, Techniques of Environmental Scanning and Monitoring.

Unit 2: Economic Environment of Business: Significance —Elements-Economic
' Systems and Business Environment- Government Policies- Industrial Policy, Fiscal
Policy, Monetary Policy, EXIM Policy- Development Financial Institutions(DFI’s) and
Promotion of Indian Business, Economic Reforms, Liberalisation.

Unit 3: Politico- Legal Environment of Business: Critical Elements of Political
Environment; Government and Business, Changing Dimensions of Legal Environment in
India, MRTP Act, FEMA and Licensing Policy, Consumer Protection Act of 1986.

Unit 4: Socio-Cultural Environment: Critical Elements of Socio- Cultural
Environment, Social Institutions and systems, social values and attitudes, social groups,
social change and corporate choice, dualism in Indian Society and problems of Uneven
income Distribution, Indian Business System, Social Responsibility of Business,

Consumerism in India.

Unit 5: Business Policy: Importance of Business Policy- essentials of business
policies, classification of business policy —production policy- -personnel policy —
| Financial policy -marketing policy

Unit 6: Micro, Small and Medium Enterprises (MSME) in India- Govt. Policy for promoting
MSME —Development Programs and service for MSME.

Unit 7: Technological Environment —Technology and Business —Micro Level
Problems and Prospects, States of Technology in India, Technology Policy.

Unit 8: Business Ethics: Principles of Business ethics: Doctrine of trusteeship,
unethical practices, good ethics and good business.
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