I B.COM
PAPER I: MARKETING MA

. INTRODUCTION:- Concepts of market, ;-F"- -y

Marketing Philosophy —Product concept, sales comes
concept, green marketing.

MARKET SEGMENTATION: — Meaning ai
segmentation —market targeting strategies- Position

CONSUMER BEHAVIOUR ANALYSIS: - Impo
consumer behaviour- economic, psychological factors and s

PRODUCT STRATEGY:- Concept of product, classification of peox &
life cycle, product-mix, new product development, product differentistions. Sramdine
and packaging decisions. i

PRICING STRATEGY: - Essentials of sound pricing policy, pricing ives

policies- types of pricing.

PROMOTION DECISIONS:- Meaning, importance of promotion mix-elements of
promotion mix; objectives- advertising budget —appeals — Advt. Agency and Advt
Copy — Salesmanship —selection, training, compensating, salesman.

MARKETING RESEARCH:-importance, objectives, Market research and
marketing research- areas of marketing research, market survey.

DISTRIBUTION STRATEGY: -types of channels of distribution, types of
intermediaries; trade channels for consumer goods and industrial goods; factors
affecting trade channel decisions.

LEGAL ASPECTS OF MARKETING:- An introductory study of legal provisions
relating to:

a) Restrictive and unfair trade practices.

b) Price display

¢) Weights and measures

d) Quality control and

¢) Protection of consumer interests.

10. CONSUMER’S MOVEMENT: —Consumer rights, exploitation of consumers (price,

brand, advertisement etc.), Consumer Protection Act 1986.
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